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W H O  I S  C L A S H  M E N S ?
Men’s Fall/Winter 2025 Collection:

Clash Mens brings modern style and practicality to the forefront, offering a collection designed

for men navigating the fast-paced energy of urban life. From students to young professionals and

active fathers, our pieces combine sleek design with the versatility to keep up with any lifestyle.

Clash Mens delivers elevated essentials that reflect your values and keep you looking sharp.

Embrace a wardrobe built for living life in motion.



T A R G E T  M A R K E T

DEMOGRAPHICS:

AGE: 18-35

GENDER: Men, but clothes are primarily gender neutral

INCOME: Upper middle class, 95k-150k

LOCATION: Urban metropolitan areas, larger cities

OCCUPATION: Working individuals, students, young

adults, athletes, fathers

PSYCHOGRAPHICS:

PERSONALITY: strong work ethic, fashion forward,

trendsetter

LIFESTYLE: On the go, interested in health and wellness,

walks most places, and technology savvy

VALUES: authenticity, sustainability, self expression, quality

BUYING HABITS: Invests in high quality clothing, in-store

purchases but mostly online 



S I Z E  T A B L E



3 D  A V A T A R S



Threaded Varsity



F I N A L  C O S T S

12/6/24



P D  C A L E N D A R



T E C H N I C A L  F L A T



B I L L  O F  M A T E R I A L S



P A T T E R N  I N F O R M A T I O N  P A G E  # 1



P A T T E R N  I N F O R M A T I O N  P A G E  # 2



P A T T E R N  I N F O R M A T I O N  P A G E  # 3



F I N I S H E D  G A R M E N T  M E A S U R E M E N T S



C O N S T R U C T I O N  D E T A I L S  P A G E



O R D E R  O F  O P E R A T I O N S  P A G E



A D D I T I O N A L  P L A C E M E N T  D E T A I L S  P A G E



3 D  V I R T U A L  F I T  P A G E -  B A S E  F I T  A P P R O V E D



C A R E  L A B E L  P L A C E M E N T  P A G E



B R A N D  L A B E L  P L A C E M E N T  P A G E



A R T W O R K  P A G E -  C  P A T C H



V I R T U A L  F I T T I N G  S I Z E  R U N

XS S M L XL



F I N A L  G A R M E N T  R E N D E R I N G







F I N A L  G A R M E N T  S E W N
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